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Wellbeing goals and stakeholders

Increasing traveler awareness is the primary goal of travel managersin the wellbeing space.

Traveler wellbeing goals 2022

Increase traveler awareness _ The primary goal Of travel buyers in the

Measure traveler wellbeing wellbeing space is related to increasing

Increase awareness among company stakeholders business traveler awareness - 6 in 10 named

Align travel policies to employee wellbeing priorties it important. It is followed by measuring

Introduce angl/or ex.pctand traveler.\{vellbeing poli;ies traveler wellbeing and identifying the areas

Introduce wellbeing policies for spgaﬂc travgler proﬁles for improvement (4 in 10). Only a third plan to
Source new travel suppliers with wellbeing services : . .

Nonhe introduce new wellbeing policies for travelgrs,

Don't know and even fewer plan to source wellbeing

friendly travel suppliers.

Wellbeing stakeholders

Travel management 47% 39% 54 10% Travel management plays the key role in
HR 36% 48% AN 8% traveler wellbeing: It is either an owner of the
Procurement 25% 41% 17% 17% theme (47%), or a contributor (39%). Among

Travel risk management 22% 48% 10% 20%

other stakeholders, Human Resources is

Seéusrﬁ 1 21;:% T 23% 7 8% 16% important. Also, Procurement, Travel Risk
Finance 18% Management and Security are often involved
T 24% into managing traveler wellbeing.
Legal 24%

®m Owner M Contributor ™ Notinvolved N/A or Don't know

Source: an online survey of 118 travel buyers by BCD Travel, March 2022. Produced by BCD Travel Research & Innovation, Aprll 2022




