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Wellbeing challenges and TMC support: Travel buyers speak

TMCs are well-positioned to support travel buyers with data, research and best practices in the wellbeing space.

Access to third parties providing wellbeing services

Wellbeing challenges TMC supportin the wellbeing space
Lack of budget Data and reporting on traveler wellbeing
Lack of time Research and reports
Lack of leadership support Pandemic-related traveler wellbeing support
Lack of traveler demand Collecting traveler feedback
Lack of clear ownership of the topic Wellbeing support for traveler profiles
. Working on traveler wellbeing program
~ [2)
o Lac.k of ta'keholder buy in Access to wellbeing oriented travel suppliers
Limited wellbeing oriented suppliers
Don't know Expat wellbeing support
We don't work on traveler wellbeing policies Don't know

None None

Sources of information about We”bemg « Travel buyers name lack of budget (49%) and time (41%) as

Company stakeholders the top two challenges to implementing wellbeing
Travel management press and internet resources policies.
Your TMC * The support they would like to receive from TMCs is

Your peers from other companies

related to reporting and data, as well as research in the
Industry events

wellbeing space. 4 in 10 need pandemic-related support.

S _Sulppl'j,rs « TMC is named as the top-third source of information in the
oclalmedia wellbeing space, after internal stakeholders and travel
None g sp
Dedicated wellbeing press and internet resources press.
Other

Source: an online survey of 118 travel buyers by BCD Travel, March 2022. Produced by BCD Travel Research & Innovation, Aprll 2022




