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Wellbeing challenges and TMC support: Travel buyers speak
TMCs are well-positioned to support travel buyers with data, research and best practices in the wellbeing space.

Source: an online survey of 118 travel buyers by BCD Travel, March 2022. Produced by BCD Travel Research & Innovation, April 2022

• Travel buyers name lack of budget (49%) and time (41%) as
the top two challenges to implementing wellbeing
policies.

• The support they would like to receive from TMCs is
related to reporting and data, as well as research in the
wellbeing space. 4 in 10 need pandemic-related support.

• TMC is named as the top-third source of information in the

wellbeing space, after internal stakeholders and travel
press.
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