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Traveler wellbeing support: Travel buyers speak
Like travelers, 9 in 10 travel buyers consider employee wellbeing support very important, but only two thirds support traveler wellbeing.

Source: an online survey of 118 travel buyers by BCD Travel, March 2022. Produced by BCD Travel Research & Innovation, April 2022

According to the Travel Buyer Wellbeing Survey, 9 in
10 consider employee physical and mental wellbeing
to be extremely or very important for their
companies. These ratings are in line with the ones
provided by business travelers in the Traveler
Wellbeing Survey (Feb. 2022).
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Increase in wellbeing budget, 2022

62% of travel buyers agree that their company
provides wellbeing support for business travelers,
which is 12 points higher than among travelers. A
quarter do not provide traveler wellbeing support,
and 1 in 10 don’t know.

In 2022, only 14% plan to increase their budgets for
traveler wellbeing support. 4 in 10 do not have such
plans, and almost a half are not sure.


