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66% male and 34% female business travelers.

53% belong to Gen X, 29% represent Baby 
Boomers, and 18% are Millennials.

English-speaking business travelers 
from North America (the US and Canada) 63%, 
Europe (the Netherlands, UK, Belgium, etc.) 22%, 
Asia-Pacific (India, Singapore, Australia) 14%.

Industries: Health & Pharmaceu�cal (20%), 
Manufacturing (14%), IT (10%), Defense (9%),  
Financial services (8%) and Others (39%).

COVID-19 Traveler Study:
Experience & Outlook

About the survey
The goal: With this survey we aimed to explore the 
impact of COVID-19 on business travelers and 
be�er understand their needs when travel 
resumes. 

Methodology: The results are based on an online 
survey of 1,260 business travelers worldwide 
conducted May 4-11, 2020.

Respondent profile

COVID-19 seriously impacted business travel: 76% report all business travel being suspended in their companies, while for 23% 
only essen�al travel was preserved.

All travel got suspended All but essen�al travel got suspended No travel restric�ons

76% 23%

1%

Number of business trips per year

19%
7–12 trips

28%
3–6 trips

17%
13-24 trips

15%
25 and more trips

21%
1–2 trips

Top 5 reasons for business travel

Internal company mee�ngs 55%

32%Mee�ngs with
partners or suppliers

36%Training

36%A�ending conferences
and events

38%Providing service to
exis�ng clients

Traveler profile
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23%

Among the business travelers who hit the road during 
the COVID-19 pandemic, nearly three quarters were able 
to complete their trips as planned.

7 in 10 respondents had business trips planned for the 
period of �me when COVID-19 started affec�ng their 
region.

Of these trips, 67% were canceled or postponed, 30% got 
shi�ed to virtual mee�ngs, and only 3% took place.

CanceledTook
place

44%

30%

Postponed Shi�ed
to virtual

3%

17%
I ended up my

business trip earlier and
this went smoothly

72%
I was able to

complete my trip
as planned

11%
I had to return earlier but ran into

problems trying to get home

29%
No

71%
Yes

Travelers highly rated the assistance provided by their 
travel department during the pandemic.

Rather
yes

Absolutely
yes

73%

14%

Moderately Not
at all

Rather
no

5%5% 5%

According to 9 in 10, their preferred channel for travel departments to use when communica�ng new policies or ac�ons related to 
COVID-19 is email.

Webinars/Virtual Q&As

Social enterprise tools

Email

Corporate/intranet portal

Travel app messaging

25%

10%

52%

43%

92%
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When evalua�ng measures taken by hotels, enhanced cleaning was most important, followed by online check-in and digital key, and 
mandatory wearing of masks.

Enhanced cleaning and
transparency around it 4.2

3.8

3.7

3.5

3.5

3.0

2.8Individual boxed meals
instead of a restaurant

Closure of all hotel public ameni�es

Social distancing measures

2.8

2.3Robot room service delivery

24/7 presence of
healthcare workers

Guest temperature check

Mandatory wearing of masks by
hotel guests and employees

Online check-in and
digital room key

Among the measures that can be implemented by airports and airlines, frequent enhanced disinfec�on was rated extremely or very 
important by 9 in 10. This was followed by new boarding procedures and empty seats on airplanes to accommodate social distancing.

Frequent enhanced airport
and cabin disinfec�on 4.6

4.1

4.0

4.0

3.9

3.9

3.8Contactless check-in and baggage
drop, biometric checkpoints

Temperature checks

Rapid COVID-19
tests for passengers

3.5Enhanced packaging of food
and beverages on board

Mandatory wearing of masks
by travelers and employees

Empty seat beside
you on an airplane

New boarding procedures to
accommodate social distancing

Business travelers shared their views on various measures taken
by travel suppliers to ensure safe travel in the near future.

 The results are based on a weighted average of five-point scale ra�ngs from "not important at all" to "extremely important."
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The top three traveler worries around future travel relate to quaran�ne measures a�er travel, social distancing and cleanliness 
of their environment during trips.

Quaran�ne upon arrival at the host/home des�na�on

Medical care at travel des�na�ons

Reduced flight schedules

Others wearing/not wearing masks

Confusion about rapidly changing travel regula�ons

Lengthy check-in and immigra�on

Cleanliness of the environment

Social distancing while traveling

Always having and using sani�zer

Wearing a mask in public places and at mee�ngs

Medical tes�ng at airports

2.9
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67%

24%

66%

56%

53%

47%

47%

33%

31%

67%

27%

2.6

2.6

2.2Robots to replace humans

COVID-19 blood tests for travelers
at airports and/or hotels

Complete GPS-based device
tracking of a traveler

The two most important regulatory measures were the use of contactless payment systems and infrared cameras to measure body 
temperature.

Contactless payment systems 3.9

3.6

3.3

3.2

3.2

2.9Immunity passports

Traveler contact tracing

COVID-19 saliva tests for travelers
at airports and/or hotels

Pre-trip COVID-19 tes�ng
and cer�fica�on

Infrared cameras to iden�fy
people with a fever
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