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About the survey

In this survey, we explore the topic of air travel for business
and look at traveler behavior and the challenges faced when
flying for work, as well as satisfaction with air policy and
suppliers.

The results are based on an online survey of 1,319 business
travelers in North America, Europe and Asia-Pacific who took
a plane when traveling for business at least once in the past
12 months. The survey was conducted from Aug. 7-16, 2024.
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Respondent profile

Gender Geography

0%
8%
9%

31%
Male 22%

Female

Top-three industries

21% 99, 13%

Aerospace
and

Life Sciences Manufacturing
Defense
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Respondent profile

Baby
Boomers

Flying for business in last 12 months

38%

1 time

2-3 times

21%

4-6 times 19%

7-12 times 18%

13-24 times 11%

8%

25 or more times




Travel by air: Overview

Length of trip

Type of trip

Class of service

Type of airlines




Length of trip Type of trip

Three quarters of business travelers take a plane for trips . While four out of 10 travel by air on domestic routes, a quarter
of two to six days long. Only 3% fly for one-day trips. V- il fly abroad.

1 day

Every trip is
different

Over 14 days

7-13 days

Q: When air travel is involved, what's the average length OfyOUf business trip? 3 3‘ Q: Do you fly on domestic or international business trips? B CD .




Class of service

Nine travelers out of 10 use economy class on short-haul flights. On trips over six hours long, half fly economy,
and a similar share use premium economy or business class.

Short-haul travel

88% o — 3%
Economy Premium Business
economy

Long-haul travel

48% 19% 2%
Economy Premium First
economy

(X J
Q: On a business trip, what class of service do you normally purchase? Select the most frequently used. B CD..



Type of airline

While more than half of business travelers use traditional airlines,
over a third fly with low-cost carriers.

60% 10%

Traditional/ Low-cost
Full-service

Q: What type of airline do you normally use to fly for business?




Traveler behavior

Factors of influence on the choice of air

Booking device

Payment

Air services purchased

Cancelations and exchanges

Airport services used

Services used on board

Loyalty points

Traveler behavior

Environmental considerations




Factors of influence on the choice of air

The arrival and departure time is the top factor impacting travelers’ choice of flight, followed by price and employer’s policy.
Sustainability is among the least important factors of influence.

- B

Airline
Airport location 33%
Loyalty program 29%
Previous experience 18%
In-flight service 10%
Aircraft type 4%
Sustainability 3%

Other 2%

Q: What factors influence your choice of flight for business? Select the top three.




Booking device

Most traveling employees book their flights on a desktop or a
laptop.

Tablet

93%

Desktop
or laptop

Payment

Six out of 10 pay for air by corporate credit cards. In a third of
cases, employers pay to the airline directly.

61% 34%

Pay by corporate Employer pays
credit card direct

4%
Pay by personal
credit card

Q: How do you pay for an air ticket for a business 0
trip? Select all that apply. B CD o



Q: What services do you pay for when booking flight for business? Select all that apply.

Air services purchased “

The top-three ancillary services purchased by travelers when booking air consist
checked and carry on luggage, if not included in the air fare, and seat selection.
Between a third and half of travelers pay for these extras.

5/

Checked luggage, if not included in the air
fare

Seat selection

Carry on luggage, if not included in the air
fare

Priority boarding

Extra legroom

Fast-track security

Cancelation insurance
:

#

Oversized/special luggage or extra b

baggage allowance

N

f
d

#

Other

Carbon offset / Sustainable aviation fuel

.4
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Cancelations and exchanges

Half of travelers typically purchase fully or partially
refundable tickets, while 18% opt for non-refundable
fares. Four out of 10 get the cheapest available option.

2 8% The cheapest

available option

9%

Whatever
an agent
(o)
22 A offers 1 8%
Non-
refundable/
: no changes
A allowed

Q: When it comes to cancelations and exchanges, what type of air tickets
do you typically purchase?



Airport services used

At the airport, business travelers frequently use restaurants,
Wi-Fi and a departure lounge.

Restaurants [ 67 %
eervr, | 56
Departure lounge _ 43%
shops | 36%

Arrival lounge - 15%

Currency exchange /ATM - 9%
Airport hotel - 9%
None . 6%
Place of worship I 3%
Wellness facilities I 2%
Sleeping pods I 2%
Meet and greet services I 2%

Special assistance I 1%

Q: What services do you use at the airport? Select all that apply.

Services used on board

On board, three quarters consume food and beverages included
in the air fare and half use inflight entertainment. Four out of 10
get connected to Wi-Fi when flying.

Food and beverages included
in the air fare

77%
Inflight entertainment
Wi-Fi

Food and beverages at
additional cost

None

Shopping

(X J
Q: What services do you use on board? Select all that apply. B C.D..



Loyalty points

Nine travelers out of 10 are allowed by their employer to keep loyalty points

from business trips. Many redeem these points for leisure travel.

Allowed to keep
loyalty points from

business trips Free flights or upgrades for leisure

Leisure travel for family or friends
Upgrades on business trips

Hotel stays

Lounge access or in-flight services
Car rental

Shopping

Other

Transferring points to other loyalty programs 4%
Charity / donations 4%
Gift cards 3%
Q: Are you allowed to keep loyalty program Q: How do you redeem loyalty points accumulated on business trips? Select a

points earned on business trips?

Redeeming

38%
31%
18%
14%
7%
7%
5%



Traveler behavior

Two thirds of the respondents fly direct rather than connecting, and around half travel light.
Very few travelers select flights generating the least carbon emissions or fly airlines using sustainable aviation fuel.

Travel light / Minimize weight of your luggage

Visit several business locations in a single trip

Refill your own water bottle at the airport

Use public transportation to get to/from the airport
Fly economy, even when business is allowed

Fly less

Use train instead of plane, where possible

None

Select the flight generating the least carbon emissions

Fly airlines using sustainable aviation fuel

Q: Which of the following behaviors do you adopt when flying for business? Select all that apply. B CD..



Environmental conside

Two thirds never or rarely take into account environfiental
. . . ) . - Fe W
considerations, if sustainable choices come ata 'gber cost.

A »

e .
PR § 70
38% N

Never Rarely Sometimes

V.

‘e

Q: How often do you take into account environmental considerations whe ainable choices come at a higher cost*



Air travel policy and challenges

Traveler satisfaction

Challenges when booking air

Preparing for business trips

Friction when flying
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Experienced situations when flying for business




Traveler satisfaction

Over two thirds of travelers are “extremely” or “somewhat” satisfied with their employer’s air travel policy
and preferred airlines. Around one in 10 aren’t happy.

With employer’s air policy

32% 35% 19% 9%

Extremely satisfied Somewhat satisfied Neither satisfied Somewhat
nor dissatisfied dissatisfied

With preferred airlines

38% 36% 17% 7%

Extremely satisfied Somewhat satisfied Neither satisfied Somewhat
nor dissatisfied dissatisfied

Q: How satisfied are you with your employer's air travel policy and preferred airlines?

4%
Extremely
dissatisfied

3%
Extremely
dissatisfied



Challenges when booking air - ..

—ry

Three out of 10 aren’t content with additional services

being excluded from their company'’s travel policy or : '
requiring employer’s approval. A similar share don't

report any challenges when booking air.

None

30%
Extra services are not covered or need an approval 29%
User unfriendly booking tools

Low class of service allowed

Low-cost airlines encouraged

Lack of focus on traveler wellbeing

Unresponsive / unsatisfactory agents

Other

The need to pay out of their pockect and wait for reimbursement
Issues with the use of travel credits

Lack of attention to sustainability from employer

Employer doesn't allow personal use of loyalty points

(X J
Q: What are your major challenges when booking air? Select all that apply. B C.D



Preparing for business trips

Booking air and accommodation takes a considerable amount of time for

traveling employees, according to 55%.

Booking flight and accommodation

Getting ready for work meetings at a
business destination

Packing and unpacking

Handling schedules and itineraries

Preparing family for the traveler's
absence

Preparing travel documentation, e.g.
visas or permits

Preparing the workplace for the absence
Coordinating ground transportation

Researching the destination

Q: Which aspects of preparing for a business trip are the most time-consuming for you? Select up to

three.

55%
28%
28%

26%

26%

20%
18%
I 15%
T 13%
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Friction
When flying, travelers are most upset about delays and cancelations,
inconvenient schedules, and uncomfortable seats.

Delays [ 69%
Inconvenient flight times _ 48%
Uncomfortableseats | 439%,
Cancelations _ 39%
Missed flight connections _ 32%
High ticket price _ 27%
Additional fees [N 17%
Food notincluded [ 17%
Border control / immigration [ 16%
Bad food [N 14%
Expensive Wi-Fi on board - 14°%
Old fleet [N 12%
Navigating unfamiliar airports - 10%
Lack of attention to sustainability . 4%
None l 3%

Accessibility restrictions I 2%

Q: What issues related to flying cause most friction on business
trips? Select all that apply.
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Situa\‘ions experienced when flying for business
111

AW

' v No room for carry on baggage in overhead bins
‘{ Technical issues with aircraft when boarding
: .
-
~ Flyin dverse weather conditions or with severe turbulence

Going to work straight after an overnight flight

‘ Driving after a long-haul flight

Technical issues with aircraft inflight

i None
3 \'
Finding someone in your seat

i rmation on laptop while using public Wi-Fi

ne
Vievjih\\nsiyive i

l‘ - ,‘ ¥
‘eaving valuables and/or pasgport in seat pocket when leaving seat

Feeling unsafe at an unknown airport

~ Misplacing travel documents
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Natalia Tretyakevich

Senior Manager, Research & Intelligence
Spain

natalia.tretyakevich@bcdtravel.eu

We have carefully researched and checked the information contained. However, we do not accept any
liability for any damage or loss as a result of the use of the information contained in this article.
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