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Sustainable 
business travel

Traveler insights:

by BCD Travel Research & Intelligence



About the survey

In this survey, we explore environmental sustainability 
in business travel and examine traveler behaviors, 
motivations and attitudes toward sustainable travel 
choices.

The results are based on an online survey of 748 
business travelers worldwide, conducted in July 2026.
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48%
Other

74%
Male

26%
Female

Gender



48% 26% 17% 6% 4%

Not at all Slightly Moderately Significantly Don't know

Almost half of travelers say climate change moderately or significantly affects how they travel for business. 

Impact of climate change on travel 

Q: To what extent is climate change currently affecting how you travel for business?



5% 5%

24%
21%

30%

16%

Definitely not Rather not Might or might
not

Rather yes Definitely yes Don't know

Nearly half of travelers say 
their travel program 
encourages sustainable 
travel, while 10% believe it 
does not.

Encouraging 
sustainable travel

Q: Does your travel program encourage sustainable business travel?



Employers most often encourage travelers to reduce the number of business trips (46%). Other sustainability 
measures include car sharing, trip consolidation, limiting traveler numbers and flying direct, each one 
encouraged by roughly a quarter.

Sustainable travel options encouraged by companies

Q: Which of the following sustainable travel options does your company encourage? Select all that apply.
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3%

7%
9%

10%
10%

11%
11%

14%
15%

16%
17%

19%
21%

26%
27%
27%

28%
46%

Other
Considering emissions in trip approvals

Flying in fuel-efficient aircraft
Including sustainable activities in meeting agenda

Restricting long-haul flights
Renting electric or hybrid vehicles

Staying in sustainability-certified accommodation
Selecting the lowest-emissions travel option

Reducing the number of daytrips
Renting compact fuel-efficient vehicles instead of larger ones

Taking public transport instead of a taxi
None

Traveling by train instead of plane
Choosing economy class instead of business, when business class is allowed

Choosing direct flights instead of connecting
Limiting the number of employees on the same trip

Combining several trips into one longer trip
Choosing car sharing instead of individual trips

Reducing the number of trips



Common sustainable traveler behaviors include going paperless with travel documents, requesting fewer towel 
changes and reduced housekeeping at hotels, each one reported by at least six in 10 travelers. 

Sustainable traveler behaviors

Q: Which of the following sustainable travel behaviors do you follow when traveling for business? Select all that apply.

2%
3%

5%
18%

20%
25%

39%
44%

47%
52%

54%
56%

57%
60%

63%
66%

Other
Use bicycles at the travel destination

None
Apply fuel-efficient driving techniques

Minimize use of water
Minimize use of energy, e.g. air-conditioning or light

Avoid single-use plastic
Bring your own water bottle

Travel with carry-on luggage only
Respect local cultural norms

Recycle
Support local restaurants and vendors

Walk where possible
Reduce housekeeping frequency at hotels

Avoid frequent towel change at hotels
Go paperless with travel documents



Q: Have you ever done any of the following when traveling for business?

While over a third of travelers practice combining several trips in one, only one in six has chosen economy 
class when business-class travel was permitted.

Sustainable behavior

16%

19%

22%

25%

37%

59%

64%

59%

57%

53%

25%

17%

19%

18%

9%

Taken an economy or premium economy
flight when business class was allowed

Added an overnight stay to avoid a
higher-carbon transport option

Taken the train instead of flying

Encouraged a local colleague to attend a
meeting or event on your behalf

Combined several trips in one

Yes No N/A



31%

3%

11%

19%
13%

24%

Normally I don't have
information about flight

emissions

AlwaysMost of the timeSometimesRarelyNever

Q: How often do you select the lowest-emissions flight option, if flight emissions information is available?

Only 14% choose the lowest-emissions option always/most of the time versus 37% who never or rarely do 
so.  31% lack emissions information.

Selecting lowest emission flight



The main barriers preventing travelers from making sustainable travel choices include lack of awareness, limited 
availability and the higher cost of sustainable travel options.

Obstacles to sustainable choices

Q: What prevents you from making more sustainable business travel choices? Select up to three.

4%

7%

12%

16%

16%

23%

26%

28%

31%

34%

34%

Other

Nothing

Habit

Company travel policy doesn't encourage sustainable travel

Not a priority for me

No incentives for sustainable choices

Lower convenience

Longer travel time

Higher cost of sustainable options

Limited availability of sustainable options

Lack of information, e.g., carbon emissions are not shown during booking



Q: Does your company have published sustainability goals?

62% of respondents say their company has published 
sustainability goals.

Company sustainability goals
Travel-specific goals are less clear with only 33% being 
aware of their availability.

Travel-related sustainability goals

Q: Does your company have sustainability goals related to business travel?

62%

6%
32%

Yes

Don’t know
No

33%13%

54%

Yes

Don’t know

No



Q: Over the past two years, how has the importance of sustainability within your 
organization changed?

3%

26%

45%

26%

Decreased Stayed the same Increased Don't know

45% of travelers think the importance of 
sustainability has increased in the past two years. 
A quarter aren’t sure.

Importance of travel sustainability

One in five consider the volume of employers’ 
activities encouraging sustainable travel is too low. 
Four in 10 don’t know.

Employeractivities around 
sustainability

Q: How would you rate the current volume of your employer’s initiatives that 
encourage sustainable travel?

21%

35%

5%

39%

Too few About right Too many Don't know



31%
28% 28%

12%

1%

Never Rarely Sometimes Often Very often

Q: How often do you receive communication about sustainable travel from your employer?

Communication on sustainable travel remains limited: 
About six in 10 travelers report never or rarely receiving 
it, compared with just 13% who receive it frequently.

Frequency of communication
Emails/newsletters (42%) and intranet articles (32%) 
are most commonly used channels.

Types of communication

Q: Which types of traveler communication does your employer use to promote 
sustainable travel? Select all that apply

2%

4%

7%

12%

15%

20%

28%

31%

32%

42%

Other

None

Supplier communication

Training sessions or webinars

Don't know

Sustainability reports or dashboards

Messaging through online booking tool

Communication from leadership

Articles on company intranet

Internal newsletters or email campaigns



Employers most often encourage sustainable travel choices before the trip through travel policy and pre-trip 
guidelines: 40% of travelers confirm. Nearly a quarter aren’t sure.

Traveler engagement at various stages of a trip

Q: At which stages of the travel journey does your employer encourage sustainable travel choices? Select all that apply.

5%

7%

10%

16%

16%

19%

20%

24%

40%

Post-trip reporting and feedback

On-trip notifications

Pre-trip emails and reminders

Ongoing awareness campaigns, e.g., internal communication or
training

Search and booking via OBT

None

Trip approval

Don't know

Travel policy and pre-trip guidelines



Emissions data visibility is largely restricted to air travel, with 40% of travelers reporting access to flight-related 
emissions data. Meanwhile, 35% do not know whether such data is available, and 22% have no emissions data 
at the time of booking.

Carbon emissions data

Q: What carbon emissions data do you have access to when booking business travel? Select all that apply.

40%
35%

22%

8% 7% 5% 4%

Emissions from flights Don't know None Emissions from car
rental

Emissions from a hotel
stay

Emissions estimate for
the whole trip

Emissions from ground
transportation, e.g.

train or bus



Q: Does your employer set a carbon budget for your business trips?

Carbon budgeting is still uncommon, with 
just 5% of travelers reporting mandatory or 
optional carbon budgets and over half (54%) 
indicating that none are in place.

Carbon budgets
Just 9% of travelers have 
access to their travel 
emissions. Nearly half 
report having no access, 
while 42% do not know.

Access to carbon emissions

Q: Do you have access to your travel emissions for 
tracking and budgeting purposes?

49%

42% 9% Yes
Don’t 
know

No

54%

41%

3% Yes, mandatory

Don’t know

No

2% Yes, optional
Most travelers do not know 
whether their employer 
purchases sustainable 
aviation fuel (SAF). 

SAF purchase

Q: To your knowledge, does your employer 
purchase sustainable aviation fuel (SAF)?

16%

79%
5% YesDon’t 

know

No



Make impact visible
See emissions and 
clear comparisons 

during booking.

Support the 
decision

Present sustainability 
alongside cost, time 

and convenience.

Make action easier
Provide repeatable, 

simple and practical 
nudges and guidance.

See Choose Act

Feed choices back
Connect choices to 

reporting, 
communications and 

program action.

Connect

Helping travelers make informed choices at the moment of booking.

How BCD can help



Embed sustainability into your travel program
Make informed, more sustainable choices every time you book.



We have carefully researched and checked the information contained. However, we do not accept any liability for 
any damage or loss as a result of the use of the information contained in this report.

Natalia Tretyakevich
Senior Manager, Research & Intelligence
natalia.tretyakevich@bcdtravel.eu

About BCD Travel
BCD Travel creates connections that move people and ideas forward. Through open technology and trusted 
human expertise, we help companies and people navigate change, simplify complexity and make confident 
decisions about how and when they travel. Our intuitive digital experiences for every stakeholder power journeys 
that fuel success and drive progress. With 15,000+ dedicated team members serving clients in 170+ countries, 
BCD is shaping a more sustainable future for business travel. Industry-leading meetings and events management 
and a global consultancy complete our suite of solutions and services. In 2025, BCD achieved $24.4 billion in 
sales. For more information, visit www.bcdtravel.com.

Report
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