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About the survey

In this survey, we explore travelers’ choice of hotels and other 

types of accommodation when traveling for business, as well 

as their booking behavior and the experiences during hotel 

stays.

The results are based on an online survey of 1,035 business 

travelers in North America, Europe and Asia Pacific. The 

survey was conducted in May 2025.
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Industries Age

Who we surveyed
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37%

14%

Baby Boomers
(1946-1964)

Millennials
(1981-1996)

Gen X
(1965-1980)

24%
Life sciences

18%
Manufacturing

11%
Aerospace and defense

47%
Other



Frequently used 
accommodation

Q: What type of accommodation do you typically stay in when traveling 
for business? Select all that apply.

62%
53%

12% 10%
2% 1%

Midscale
hotels (3-

star)

Upscale
hotels (4-

star)

Luxury
hotels (5-

star)

Economy
hotels (1
or 2-star)

Other Vacation
rentals,

e.g.
Airbnb

Occasionally used 
accommodation

Q: Which of the following types of accommodation have you ever stayed 
in when traveling for business? Select all that apply.

5%

11%

11%

14%

20%

25%

34%

55%

77%

Vacation rental, e.g., Airbnb

Serviced apartment

Motel

Eco or green hotel

Resort

Extended stay hotel

Boutique hotel

Airport hotel

Conference hotel

Of the various hotel types, over half of business 
travelers from time to time stay at conference 
accommodation and airport hotels.

On business trips, most travelers opt for 
midscale (3-star) or upscale (4-star) hotels, which 
they choose based on specific characteristics.



Q: What are your reasons for selecting an apartment instead of a hotel when traveling for business? Select all that apply.

Reasons for selecting apartments

Among travelers who stay in apartments, around half say this type of 
accommodation is more convenient for long visits.

8%

12%

23%

27%

27%

31%

31%

46%

Other

It's convenient for sharing with colleagues

It's my company's policy

No alternatives exist at some destinations

It's cheaper

It's more convenient

It's my personal preference

It works better for long visits



Q: What’s your average length of hotel stay on domestic and international business trips?

55%

51%

32%

15%

10%

21%

2%

10% 3%

Domestic trips

International trips

1 night 2-3 nights 4-6 nights 7-13 nights 14 nights and more

Around half of travelers spend one night in a hotel on a business trip. 
Length of hotel stay is shorter on domestic trips compared to international.

Length of hotel stays



6%

7%

8%

17%

31%

37%

78%

Someone else does the research for me,
e.g., an assistant

An agent offers me options

Other

Via a hotel search aggregator, e.g.,
booking.com

The organizers of business meetings or
events recommend accommodation

On a hotel website or app

Via a company's online booking tool

4%

6%

9%

12%

16%

19%

84%

Other

Via a hotel search aggregator, e.g.,
Booking.com

Calling hotel directly

Someone else books my accommodation,
e.g., an assistant or a colleague

Via a travel agent

Via the hotel's website or mobile app

Via a company's online booking tool

Researching accommodation Booking accommodation

Q: How do you research what accommodation to book when traveling for 
business? Select all that apply.

Q: How do you book your accommodation when traveling for 
business? Select all that apply.

Over three-quarters of travelers use online 
booking tools (OBTs) to research accommodation 
for their business trips. A third visit hotel websites.

While over four out of five travelers book 
accommodation via an OBT, one in five use 
supplier websites.



Booking device Paying for accommodation

Q: On what device do you typically book accommodation? Q: How do you pay for accommodation on a business trip?

While nine out of 10 book accommodation on a 
desktop or laptop, only one out of 10 use a 
mobile phone to reserve a hotel stay. 

Corporate credit card is by far the most popular 
method of paying for accommodation with three-
quarters making use of it.

88%

10%

2%

Phone

Tablet

Desktop 
or laptop

77%

14%
6% 2% 1%

By corporate
credit card

By personal
credit/debit

card

My employer
pays directly

Other By virtual
card



20% 64% 16%

Q: When do you book accommodation relative to booking transportation?

Two-thirds of travelers book accommodation and transportation for business trips at the same time.

Booking accommodation vs. transportation

Before During After



Q: What factors influence your choice of accommodation for business? Select the top three.

Location plays a major role in influencing hotel selection by travelers: Three-quarters of survey respondents 
consider it important. Employer’s policy and price are in the top three. 

Factors influencing accommodation choice

2%

3%

16%

18%

19%

21%

31%

31%

41%

53%

56%

77%

Other

Sustainability

Hotel class

Recommendations

Reviews

Hotel amenities

Loyalty program

Hotel brand

Previous experience

Price

Employer's policy

Location



Rate limits set by employer Cancellations and exchanges

Q: Does your company set hotel rate limits? Q: When it comes to cancellations and exchanges, what hotel rate do you 
book?

Three-quarters of travelers say their employer 
defines hotel rate limits. One out of 10 say the 
opposite, and 18% aren’t sure.

Most travelers – around nine out of 10 – book 
refundable hotel rates with the possibility of 
cancellation.

73%

9%

18%

No

Don’t 
know

Yes

54%

34%

10%

2%

Mostly
refundable

Only refundable Mostly non-
refundable

Only non-
refundable



77% prefer chain hotels 

with familiar standards of service 
rather than unknown hotel brands

20% prioritize staying at large 

hotels with extensive amenities to avoid 
leaving the hotel at unfamiliar 
destinations

5% stay at eco-certified 
hotels, when possible

13% choose hotels 
with the lowest rate

73% repeatedly stay at 

the same hotel when visiting a 
destination multiple times

10% would rather book a local 
boutique hotel that isn't part of a chain

Q: Which of the following statements apply to you?

Traveler portrait



3%5%

20%

28%

40%
45%

50%

OtherAn individual
transfer

Hotel shuttle
service

Public
transportation,

e.g., train or bus

Ride-hailing, e.g.,
Uber

Rental carTaxi

Q: How do you get to your hotel from an airport or a train station? Select the most frequently used modes of transportation.

Travelers frequently use taxi, rental car and ride-hailing services to get to their hotel 
at a business destination.

Getting to the hotel



Q: What services or amenities do you normally use at a hotel? Select all that apply.

Hotel services used

Hotel Wi-Fi and breakfast are among the most commonly used services, 
with about eight travelers out of 10 taking advantage of them. 

3%

4%

6%

14%

19%

21%

22%

23%

41%

45%

47%

61%

80%

88%

Currency exchange / ATM

Shops

Room minibar

Laundry service

Pool

Airport transportation

Room service

Lounge

Gym

Parking

Early check-in / late check-out

Restaurant / cafe / bar

Breakfast

Wi-Fi



16%

16%

18%

20%

22%

27%

30%

47%

51%

77%

Smart room

Housekeeping on-demand

24/7 room service

Fitness benefits, e.g., in-room exercise gear, exercise TV channel

Self-service, e.g., self check-in, mobile keys, voice assistants

TV with extensive list of channels

Designated hotel spaces to work and rest

Healthy food options

Gym, swimming pool, spa

Free bottled water

Hotel services contributing to wellbeing

When asked which hotel amenities contribute to their wellbeing, three-
quarters highlight complimentary bottled water. Half value access to 
gym, pool and spa, as well as availability of healthy dining choices.

Q: What hotel amenities contribute to your wellbeing? Select all that apply.



Impact of sustainability on the 
choice of accommodation

Q: How often do you take into account environmental considerations when 
booking hotel?

22%

27%

35%

11%

5%

Never Rarely Sometimes Often Always

Sustainability attributes 
searched for

Q: What sustainability attributes do you look for in an accommodation?

2%

5%

6%

8%

18%

19%

20%

22%

23%

39%

Other

Other sustainability labels

Vegan food options

Electric vehicle charging

Limited or no housekeeping

Low water consumption

Low carbon emissions

No single-used plastics

Eco-certification

None

Four out of 10 do not consider any sustainability 
attributes when booking accommodation.

Half of travelers never or rarely take into 
account environmental considerations when 
booking accommodation.



Loyalty program membership

Q: Are you a member of a hotel loyalty program?

A significant 80% of surveyed business travelers 
are members of hotel loyalty programs.

20%

NO

80%

YES

Number of supported programs

Q: How many loyalty programs do you normally support staying for work at 
the corresponding hotels?

Three-quarters of travelers join two or more hotel 
loyalty schemes. 

23%

46%

31%

One Two Three or more



Keeping loyalty points

Q: Are you allowed to keep hotel loyalty program points earned on 
business trips?

Three-quarters say that their employer allows 
retaining points earned from accommodation on 
business trips.

74%

5%
21%

Yes

Don’t 
know

No

Loyalty programs and 
hotel stays

Q: When traveling for work, how often do you stay at hotels belonging 
to the loyalty program(s) you participate in?

1%

6%

29%

40%

24%

Never Rarely Sometimes Often Always

Two-thirds frequently stay at hotels affiliated 
with the programs they support.



Blending business and leisure Traveling with a companion

Q: On a business trip, how often do you extend your stay for leisure? Q: How often do bring your partner, family member or a friend on a 
business trip?

Six travelers out of 10 occasionally combine 
business trips with leisure. 

Four out of 10 occasionally bring their partners, 
family, or friends on business trips, most of them 
rarely doing so.

59%

32%

8%
1%

Never Rarely Sometimes Often

41% 41%

16%

2%

Never Rarely Sometimes Often



Q: How satisfied are you with your employer's hotel policy and the preferred hotels available to you?

4%

3%

8%

8%

19%

19%

42%

44%

27%

26%

Satisfaction with suppliers

Satisfaction with policy

Extremely dissatisfied Somewhat dissatisfied Mixed Somewhat satisfied Extremely satisfied

Seven travelers out of 10 are satisfied with their company’s hotel policy and 
available accommodation suppliers.

Satisfaction with hotel policy and suppliers



Q: What are your major challenges when booking accommodation? Select all that apply.

Insufficient hotel rate limits set by the employer is the biggest challenge travelers face when 
booking accommodation. One in three see no significant issues during booking process.

Challenges when booking accommodation 

3%

4%

6%

8%

10%

10%

11%

12%

14%

16%

27%

34%

Employer doesn't allow personal use of loyalty points

Lack of attention to sustainability from employer

Unresponsive/unsatisfactory agents

Extra services, e.g., laundry, are not covered or need an approval

Other

No access to accommodation options used in the past

The need to pay myself and wait for reimbursement

Lack of focus on traveler wellbeing

Low class of hotels allowed

User unfriendly hotel booking tool

Insufficient hotel rate limit set by employer

None



2%

3%

6%

9%

11%

12%

29%

51%

Personal property was stolen from my room

A new acquaintance entered my room

Landline phone in room did not work

I used public Wi-Fi without VPN for business
purposes

Door locks were not operational

I stayed on a floor below the 2nd floor or above
the 6th floor

Property location did not feel safe

None

5%

7%

8%

13%

14%

24%

30%

35%

38%

68%

Change hotels during a trip over safety
concerns

Use a portable door lock or doorstop

Barricade the door

Cover the peephole

None

Request a room on a higher floor

Familiarize yourself with the hotel
neighborhood prior to arrival

Review the emergency plan

Use the “Do Not Disturb” sign to give the 
impression someone is inside

Double lock the door when in room

Risky situations Safety precautions

Q: What risky situations have you experienced during a hotel stay? Select all 
that apply.

Q: What safety precautions do you normally take when staying at a 
hotel? Select all that apply.

Around half of business travelers  
encounter safety concerns during hotel 
stays.

Double locking the door is the most common 
practice, reported by two-thirds of respondents.



Q: What issues related to a hotel stay cause the most friction? Select all that apply.

During hotel stays, slow Wi-Fi is the leading source of frustration, according to half of the respondents. 
Four out of 10 aren’t happy with breakfast not being included in a hotel rate, outdated rooms and 

uncomfortable beds.

Points of traveler friction

2%
4%

7%
7%

10%
18%
19%

21%
27%

30%
35%

40%
40%
41%

51%

Accessibility restrictions

Lack of attention to sustainability in a hotel

None

Other

Absence of front desk

Additional fees / taxes

Safety issues

Inconvenient check-in/check-out times

Long check-in/check-out process

Bad food

High price

Uncomfortable bed

Dated rooms

Breakfast not included in a hotel rate

Slow Wi-Fi



TripSource® is BCD Travel’s total booking and trip management solution. From search 
to stay, TripSource empowers travelers with the power to book smarter, stay organized 
and travel with confidence.

How BCD Travel can help

Built-in policy guidance ensures travelers see options 
that align with company travel policies — no guesswork 
needed.

Smart Choice label highlights the best options based 
on price and policy, taking the uncertainty out of 
booking.

Loyalty program details and points awarded are 
clearly displayed at rate selection, helping travelers 
make informed choices and maximize rewards.

Location-aware recommendations show properties 
near office sites, landmarks, or airports.

Nearby alternatives appear when a selected hotel is 
sold out, so travelers can stay close without 
compromising on policy or quality.

Security-vetted property identifiers help travelers 
book with confidence, knowing accommodations meet 
duty of care standards — especially for high-risk 
destinations.

Hotel images and amenity details are displayed 
upfront, making it easy to compare and pick the right fit.

Flights, cars, or additional hotels are easily added to 
the itinerary after booking, keeping all travel details in 
one place.

After booking, hotel contact info is just a tap away in 
the app, making it easy to confirm details, ask 
questions, or notify delays — no searching needed.

Quick sentiment surveys after hotel stays gather 
traveler feedback and make improvements to the travel 
program as needed.

https://tripsource.com/


Advito is BCD Travel’s consulting division with solutions designed to help you build 
and optimize your managed hotel program. Our solutions are powered by data and 
driven by people with the expertise to take your program to new levels of savings, 
sustainability, and satisfaction.

How BCD Travel can help

Increase your negotiation leverage with a strong, data-driven strategy to guarantee you’re getting the best deals. 

Build a best-in-class hotel program with our team of sourcing experts who will help you save time and resources, 
leading the entire process from building a solicitation list to final negotiations and beyond. 

Stay ahead of changing market conditions with our always-on Dynamic Performance Management approach. 
Don’t set it and forget it; monitor and optimize your hotel program throughout the year, making decisions based on 
data-driven insights. 

Drive savings beyond sourcing with access to on-demand data visualizations, including market-rate and rate 
availability audits, day-of-week analysis, room type patterns, advance purchase patterns, amenities spend, and more.

Influence traveler booking behavior with our industry-leading traveler engagement techniques. We’ll build 
omnichannel marketing campaigns designed to educate and influence your travelers. 

Reduce hotel-related carbon emissions by sourcing preferred suppliers that align with your sustainability goals, 
and nudging travelers to book more sustainable properties when they’re on the road.

https://www.advito.com/


We have carefully researched and checked the information contained. However, we do not accept any 
liability for any damage or loss as a result of the use of the information contained in this article.

Natalia Tretyakevich

Senior Manager, Research & Intelligence

natalia.tretyakevich@bcdtravel.eu

REPORT

About BCD Travel

BCD Travel helps companies travel smart and achieve more. We drive program adoption, cost savings and 
talent retention through digital experiences that simplify business travel. Our 15,000+ dedicated team 
members service clients in 170+ countries as we shape a sustainable future for business travel. BCD’s 
leading meetings and events management and global consultancy services complete our comprehensive 
suite of solutions for all aspects of corporate travel. In 2024, BCD achieved US$22.9 billion in sales. For more 
information, visit www.bcdtravel.com.

mailto:natalia.tretyakevich@bcdtravel.eu
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