Mobile is on the upswing

By 2015 75%

of business travelers
use a smartphone

while they travel... z
...of those

65%

- use their own device *
And road warriors?
(o)
35%

. 4
use itinerary management apps

Mobile will comprise

25% of all online

bookings in the U.S.

and

20%

. ., 5
book travel via mobile

20% of all online

bookings in Europe

That means there’s a

massive

opportunity to use
mobile to

. e
I your program’s
influence

tripsource

by BG. D.Q travel

TripSource®’ extends the influence of your program
It’s an app your travelers won’t want to leave without

Gives them essential tools

Trip
sharing

@ Itinerary

management

' ) E Flight status
 hotifications

Influences and assists them throughout the trip

Looks like Welcome to Get the free Sorry — your

you’re leaving London. Take internet access flight is

soon. Don't the Heathrow code at your delayed. See

forget to book Express to hotel’s front your new

your hotel. save time desk and save departure
12€ a day. time.

. and money.
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When they plan Upon Near
and book arrival departure

P

Don’t forget about hidden spend!
En route purchases are largely unmanaged and
can account for over 20% of your total travel spend®

Empowers them with information when and where they need it

Arcadia
Restaurant
25% off entrees

Strada
Restaurant

. 2 for 1 entrees
|

Special Traveler
discounts tips

Rewards them for the behaviors you want to encourage
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Booking .
a preferred Adding a

supplier - hotel

Thanks! You've

received one free
coffee from

Starbucks!

Downloading,
referring,
interacting

Engages them with an app that’s fun and personable

O ¢

Welcome
home!

Hope you
had a
great trip!
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TripSource early releases

Basic Premium
J . features features

9:41 AM

tripsource

-~

New York

Monday, 10 Mar | Wednesday, 12 Mar 2014

Client-driven intelligent

iPhone Itinerary management messaging
Your flight BA117 from London LHR is . with maps, flight alerts
now leaving from Terminal 5 | A d d and Sharing X °
ndroi Customized loyalty &
o ° rewards
Mobile web State & location aware
L]
o o ) Travel risk management
Multiple languages Intelligent messaging R
¢ Managed air and hotel
Giveaways & rewards booking
[ ] L]
Customized trip notes House program
information

Where do we go next?

TripSource Enterprise
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Custom traveler Third party Managed hotel Corporate Traveler
messaging itinerary & air booking rewards location tracking
integration program and safety alerts

Sources: ' PhoCusWright ; >3Starwood Hotels & Resorts, 2012; “Concur; *Amadeus, 2011; ®Advito Research, 2013
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