Mobilize your travel program
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Engage with the Travelers are mobile.

.~ mobile world. Companies need
to be, too.

97% of travelers
carry a mobile phone

By introducing
an app, you can start
developing a one-stop

Send travelers
targeted messages relevant

to their location, needs and

o,
87% of stage of their journey.
business travelers

routinely interact with multiple
devices to plan trips, book hotels,
check itineraries, and many Let your travelers
other tasks.? know what you consider
good apps for the road.

Explore the benefits:
Security, rewards, incentives
and feedback. Mobile is still young:
N The Holy Grail is integrating

apps seamlessly to offer true
omni-channel services.
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