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SOBRE LA ENCUESTA

Con esta encuesta, buscábamos explorar el tema de pagos 
y gastos en los viajes de negocios. Analizamos los métodos 
de pago usados por los viajeros durante sus 
desplazamientos, los inconvenientes que experimentan y 
las herramientas a su disposición para facilitarles la vida

Los resultados se basan en una encuesta en línea a 1.349 
viajeros de negocios de habla inglesa en todo el mundo, 
realizada del 31 de marzo al 11 de abril de 2023.
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Pago
Métodos de pago

Familiaridad cpn las tarjetas virtuales 

Métodos de pago por proveedor 

Uso de billeteras móviles

Uso de pagos sin contacto

Dificultades con los pagos
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Forms of payment
Among the various forms of payment, two thirds of business travelers use contactless payments. Mobile payments are less 
popular: Only a quarter use mobile wallets, such as Apple Pay® or Google Pay™.
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Payment pain points
3 in 10 travelers find it challenging to stay within the reimbursement policy set by their company. The top pain pockets include paying 
for travel out of their own pockets, having cash in local currency and the risk of fraud. One in four don’t face any challenges around 
payment for business travel.
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Expense

Expense pain points

Use of mobile apps

Timing of expense reporting

Expense tool features



Expense pain points
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None

Expensing additional fees for cross-currency payments

Expensing in multiple currencies

Long reimbursement time

Errors or incomplete information in expense reports

Not user-friendly expense tool

Expensing complex categories

Keeping receipts after the trip is over

Collecting and expensing receipts in different formats

Collecting paper receipts

Time spent on creating expense report

The time spent on expense reporting is the 
major expense pain point: 6 in 10 travelers 
agree. Half find it tricky to deal with receipts, 
citing the need to collect and expense them 
in different formats or keep the receipts after 
the trip is over as issues.
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Timing of expense reportingUse of mobile apps for expense reporting

NoYes

40% 60%

Expense reporting
While 4 in 10 submit their expense reports right after 
returning home, a third may take days or weeks after the trip 
is over. 40% of business travelers use a mobile app version of 
their expense tool. 
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Having travel receipts 
automatically attached 
to the expense report
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Fraud

Credit card fraud

Types of fraud experienced

Anti-fraud measures



Credit card fraud
1 in 6 business traveler fall victim to credit card fraud on a 
business trip. Most cases happen because of fraudulent 
charges made by vendors or card-not-present fraud. 
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Types of fraud experienced
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Set a relatively low credit limit on the card used abroad

Use mobile wallet that requires biometric authentication

Use a dedicated card for online shopping

Use cash instead of credit cards at suspicious shops

Use RFID blocking wallets

Keep anti-virus software up-to-date when shopping online

Avoid withdrawing cash at suspicious ATMs

Monitor card transactions on a mobile app

Shield PIN when using credit card in person

Lock the card as soon as noticing it's missing

Use account alerts to notify of suspicious transactions

Carefully review bank statements after business travel

Promptly report suspicious activity on a card to bank

Never store PINs with the cards

Use only corporate credit card on a trip

Don't open suspicious emails or messages

Anti-fraud measures
Credit card fraud happens despite the measures taken by business travelers. More than half use exclusively corporate 
cards while traveling, never store PINs with cards and immediately report suspicious activity to the bank. Meanwhile, 
few use cash at suspicious shops, have a dedicated card for online shopping or pay via a mobile wallet.



We have carefully researched and checked the information contained. 
However, we do not accept any liability for any damage or loss as a 
result of the use of the information contained in this article.
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